SPECIAL EDITION

COUNTRY CL

The Magazine

Fall 2026

Felix Vinazor

INSIDE

EXECUTIVE LIFESTYLE
Celebrating
Felix Vinazor

@50

In The Spotlight
P.2

Profiling a Nigerian
Franchisable Business
P.3



SPECIAL FEATURE

2 ABUJA MAGAZINE FALL 2026

EXECUTIVE LIFESTYLE

NAME:

Felix Vinazor

AGE:
50 (Born September 23, 1976)

CHILDREN:
Elon Vinazor

JOB TITLES:

» Chief Executive - Azlom Haulage and
Logistics

* Master Franchisee Nigeria - Leader
Dredger (Manufacturer of hydraulic cutter
suction dredgers based in China)

MEMBERSHIP ORGANIZATON:
Co-founded Abuja Country Club, USA

CORE PRINCIPLE:
Radical Honesty / Professional Excellence

FAVORITE RIDE:
Own a Tesla 2026 Cyberbeast

LEISURE:
Boat Riding / International Travel
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In The Spotlight

Profiling a Nigerian
Franchisable Business

B Name of Business: Azlom Haulage
(Subsidiary of Azlom Multiventures Company
Limited). Azlom Haulage is a transportation
and logistics company with specialty in hauling
Chipping from quarries to end users’ sites.

B Business Category: Transportation and
Logistics

B Financial Stability: Azlom Haulage owns
multi-billion-naira equipment and assets

B Legal Preparedness: Azlom Haulage
name and service mark are registered and
protected.

B Standardized System: Company operates
on a standardized technology driven process. -
Azlom’s Standardized Operating Procedure
(SOPs) ensures its premium service is not left
to chance.

Owners Mindset: In the words of Felix
Vinazor, Azlom Haulage founder and
Managing Director, “We grow at a pace
where our investment in training and
infrastructure can keep up, ensuring that
“Azlom Experience” is identical whether
you are in Lagos, Abuja or Port Harcourt.”
Azlom Haulage owner is ready and willing
to expand using the franchising concept.

B  Training Capability: Drivers and Operating
staff receive proactive and consistent on-the-
job training to improve skills and performance.

FRANCHISING BIG IDEA

Ten-Year Strategic Development Plan 2025 to 2035

Current Nigerian Potential Number
Population ‘ | of Jobs
. Created Indirectly
237 million (Spending on Goods

Local Brands Potential Number and Services)
Potential Number of Jobs e
of Franchises 28'000 Created Directly 4 million
(70% of Total Operation)
40,000 Units 1.1 million
International Brands (Q%ﬁ)

12,000 (S 3
@ (30% of Total Operation)
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ABUJA

COUNTRY CLUB

WASHINGTON METROPOLITAN, USA

recreation | networking

ONLINE:

The Membership Committee,
Abuja Country Club
Membership@abujacountryclub
usa.org

POSTAL MAIL:

The Membership Committee,
Abuja Country Club

P.O. Box 892

Riverdale, MD 20738

For Membership and
Club Reservation
Information Contact:
Demola Quadri
General Manager
Mobile: 240 271 1598

WWW.ABUJACOUNTRYCLUBUSA.ORG

MISSION

Abuja Country Club USA is a non-profit private facility

providing recreational and networking activities for its

members—Nigerians and citizens of West African countries

residing in the USA and their American friends. The club is

named after the capital city of Nigeria to promote a sense of

national pride among members.

WASHINGTON METROPOLITAN, USA

recreation | networking

The Magazine

Publisher
Abuja County Club USA

Editor
Demola Quadri

Creative Art Director
Catherine Marinoff

Abuja Country Club (ACC) is incorporated in the state of Maryland USA as a non-stock corporation. ACC has opted for the non-equity membership
structure. Operations and maintenance of the club are the responsibility of the board of governors while the elected committee members run the
club’s recreational and social networking programs.
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